The world apparel industry
Highlights




Types of apparels

1. The menswear includes mens active wear,
casual wear, essentials, formalwear,
formalwear-occasion, and outerwear.

2. The womens wear includes women's
activewear, casual wear, essentials,
formalwear, formalwear-occasion and
outerwear.

3. The childrens wear



Types as sales %

Childrenswear
15.7%

Womenswear
51 8¢
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Global trade

" (WTO) reports that current size is
approx $1200 bn with 3 % growth

" Among the fastest growing nations in
that period were Vietnam, China,
Bangladesh, Turkey and India.



World wide sales %

Asia-Pacific
25.5%

Amernicas

37.3%




Mass and niche players

® price pressure from major discounters
like Wal-Mart, Target and Kohl's can
keep profit margins thin at stores that
sell low- priced apparel.

® most successful retail chains focus on
niche markets with special needs,

® Abercrombie & Fitch, focuses on the 18- to
22-year old market with success.

" Online retailers such as e Bay, Asos



Fast fashion stores

® fast fashion” stores that sell the latest
designs at very low prices have been
enjoying soaring growth in the world’s
largest markets.

® These stores include H&M Sweden, and
Uniglo, from Japan



Mid segment casuals
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Sports wear




Cotton farm : primary sector




Manufacturing

® China as a low-cost producer has meant
very low retail prices for goods of
reasonable quality.

®" However, recent increases in the value
of the Chinese currency, combined with
rapidly rising labor costs, have put
Chinese in a less competitive position.




Supply chain integration

Apparel Supply Chain Accessories

Cotton  Spinning  jw _ 75 Garment Retailing
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Ranking of exports

- China

India -
Turkey
Bangladesh
United States
Vietnam
Korea
Indonesia

$206.74 billion

$24.12 bi
$21.72 bi
$16.92 bi
$16.96 bi
$13.50 bi

$12.58 billi
$10.97 billi
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Chinese suppliers

® Esquel China is one of the world’s
largest producers of cotton shirts, with
60 million garments each year.

®" The firm’s vertically integrated operation
starts has 4,700 acres of cotton farms,
which supply Esquel’'s spinning, dyeing
and knitting facilities






Inditex : European supplier




Inditex : European supplier
® Spain’s Inditex can make a new clothing

from its design team, through its plants and
display within 2weeks.

®" The company has several plants in Spain.

® Many of its outsourcing suppliers are
located in Spain and elsewhere in Europe.

®" The firm has multiple brands- Zara, Pull &
Bear, Massimo Dutti
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What is Innovation?

desirable to

 possible with
marketplac -

technology







Techniéal
textiles
Synthetic

Fibres &
Yarns

othing
basic fibre(for
cover &

/ Protection)
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Remarkable innovations in Texti




Aerospace Textile

Covers special finished products to highly engineered textile mater
Includes Textile for
Aircraft
space suits
space shuttles
space transportations

lunar & mars mission

Stitching combined with resin film infusion that showed the greate:
potential for overcoming the cost & damage tolerance barriers in w.
structure.
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Medical Textiles

Provides bio receptive and biocompatible material
Remarkable Application
“ Artificial Heart Valve”:
Made from pyrolytic carbon, used for over 30 years

Bi-leaflet designs, meaning that they employ two carbon “lea
regulate flow to a single direction

\\_//
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Sport Textiles

Provides light weight material with safety features that are

Tougher than wood |
Breathes like skin |
Waterproof like rubber |

Eco-friendly & highly economical
Advantages

Moisture management

Good perspiration fastness

Flexibility

Good heat conductivity

Immense comfort

Superior strength and durability.




Innovation in Textiles Industry

[Latest innovations in Textiles

27058 P



Nano Polymer technology

Nano polymer coatings imparts amazing new properties to materia

Increasing effectiveness

Decreasing maintenance time and cost G
"
ar
.
Applications

Amni Soul Eco: launched in mid-2014
Helps textile decompose in merely three years after having b

discarded

Yarn is 100% recyclable & safe for use in adult, child, and bat
apparel



INTRODUCTION TO FASHION TERMS

Understanding fashion includes knowing many speciiic iashion and
apparel terms.

 What is fashion?? )
The display of the currently popular style of clothing. A fashion is the
prevailing type oi clothing that is favored by a large sesment of the public at
any given time and influenced by Social, Polifical, Economical and Artistic

: - c(<(,<
<

p

What is Stiyle??
A particular design, shape or type of apparel item. The style of the garment is

determined by the distinct features that create its overall appearance.
\.

4

namrow cuff bands

J

What Is diiierence between siyle and iashion??
Styles come and go. Fashion Is always here in some form. Fashion reflects a
continuing process oi change In the styles of apparel that are accepted

\




Apparel and Garment

What is Apparel?
Any and all men’s, women’s, and children’s wear
\Clﬂmmg IS called as an ‘Apparer’

What is Garment?
Any article oi apparel, such as a dress, suit, coat,
\evcmng gOW“ or sweater.

 What is Garment components?
Any part of sarment like sleeves, cuif, collar,

\waislhaml, elc are called as Garment components
J




Silhouette; The shape of the clothing style.

It 1§ formed by the width and length of the
neckline, slieeves, waistline and pants or SKirts.

Ii you were to squint your eyes and look at a
suit, dress or coat, the outline (shape) oi the
garment would show Its silhouette.

Mihouettes are always changing in iashion. The
general direction that a silhouette takes (widex-
narrower-longer-shorter) Shows a fashion lreny




speciiic Silhouette

Mihouette of fashion cycle

Three specitic silhouettes have separately rise, and iall in popularity;
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speciiic Silhouette

Figure 1-6. I h
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( Hi fashion: High iashion are lllh \
latest or newest fashions. They .
are usually of top quality, with ‘
fine workmanship and beautiful
fabrics. Because of the quality,
they are expensive. High fashion
styles originate irom top name
designers in leading iashion
cities.

Details oi high fashion ilter down

@) generally accepted iﬂSlliﬂlly
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| Clothes to cater to a wider range oi customers, producing ready-to-wear clothes in large ]
quantities and standard sizes.

‘ Less costly materials and construction techniques, creatively used, produce aiiordable
high streel fashion. Standardized sizing Is used, trims and notions are scaled down but
. still try to keep the look of designer clothing.

/" Other names for mass-market:-
ready-to-wear, oif the rack.
e.9.:-0ld navy, target

They copy trends and movies. SHOPPERS STOP

They don’t work on inspiration or any speciiic story.

\lndian markets- Global desi, Westside.... / K-




lad/craze

[ Fad: A temporary, passing fashion. It is an item or look that has great appeal to many )
people ior a short period oi time.
Ti 1s usually pout oi the ordinary. A iad becomes popular iast, and the dies out quickly.
N J
\

Craze: (raze Is like a fashion because it Is a passing love ior a new iashion. However, this
has a display of emotion or crowd excitement with it. Store have a hard time keeping such

Kilems In stock because people are so eager to buy them. )




Apparel business terms

Ready fo wear: Those garments that are mass-
produced in factories. They are manuiactured in
quantity according to standard sizes. Each garment
design has thousand made. They are all alike and
are for sale in many sizes.

Consumers: Those who buy and wear the garments.—— /. 8% L%
Consumers purchase and use apparel as well as gy W
other economics g0ods. Consumers are very == | &
important in determining what fashion will or will
not become popular.

Retail Store: Sell to consumers. They advertise and
sell their items directly to the general public. Retail
stores include department stores, chain and
discount or factory outlet.
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